SUPPLEMENTARY MATERIAL 
Study 1
Supplementary statistical analysis 
In the main analyses, we conducted the analyses of interest (i.e., relations between evaluation and self-identification measures on the hand, and social media measures on the other hand) per subsample (i.e., sample that completed evaluation measures first and sample that completed the self-identification measures first). To conduct the analyses with greater statistical power, we conducted Spearman correlations between the study variables in the complete sample (N = 111; note that three participants were excluded because they did not complete the second implicit and explicit measure). To rule out order effects we first conducted a two-way MANOVA with task order (implicit or explicit first) and measurement type order (self-identification or evaluation measures first) as independent variables and the implicit and explicit measure scores as outcome variables. 
Supplementary results 
Preliminary analyses showed that task order (Pillai’s trace = 0.03, p = .56) and measurement type order (Pillai’s trace = 0.06, p = .18) did not have significant omnibus effects on the implicit and explicit measure scores. Spearman correlations between all study variables are presented in Table S1 and show a pattern that is similar to the main results.  
Table S1 
Spearman Correlations between Study 1 Variables in Complete Sample 
	
	1.
	2.
	3.
	4.
	5.
	6.
	7.

	1. Evaluation IAT  
	
	
	
	
	
	
	

	2. Explicit evaluation
	.23
	
	
	
	
	
	

	3. Self-identification IAT 
	.37***
	.18
	
	
	
	
	

	4. Explicit self-identification
	.11
	.50***
	.19*
	
	
	
	

	5. BSMAS 
	.06
	.05
	.18
	.38***
	
	
	

	6. Self-rated frequency
	.16
	.35***
	.18
	.49***
	.48***
	
	

	7. Self-esteem 
	.07
	.18
	-.02
	.47***
	.44***
	.31***
	

	8. Self-evaluation 
	-.01
	.03
	.11
	.39***
	.53***
	.29**
	.51***


Note. IAT = Implicit Association Test; BSMAS = Bergen Social Media Addiction Scale. 
*p <.05. ** p ≤ .01. *** p ≤ .001.  
Study 2 
Supplementary statistical analysis 
To conduct the analyses with greater statistical power, we conducted Spearman correlations between the study variables in the complete sample (instead of in subsamples per measurement type). For the Spearman correlations between the evaluation and self-identification measures, on the one hand, and the self-report measures of social media use on the other hand, we used the complete sample with complete survey data (N = 165). For conducting the Spearman correlations with the behavioral outcome variables, we used the complete sample with complete survey and behavioral data (N = 116). To rule out order effects we first conducted a two-way MANOVA with task order (implicit or explicit first) and measurement type order (self-identification or evaluation measures first) as independent variables and the implicit and explicit measure scores as outcome variables. For exploratory purposes, we also conducted Spearman correlations between the other self-report measures of social media use (i.e., BSMAS, self-reported frequency, self-esteem, and self-evaluation) and the behavioral measures of social media use.  
Supplementary results
 Preliminary analyses showed that there was no significant omnibus effect of task order on the implicit and explicit measure scores (Pillai’s trace = 0.02, p = .64). The analyses did show a significant omnibus effect of measurement type order on the outcome variables combined (Pillai’s trace = .11, p = .001). Follow-up ANOVAs showed that there was an effect of measurement type order on the explicit self-identification measure, F(1, 162) = 8.61, p = .004, and evaluation IAT scores, F(1, 162) = 4.47, p = .04. Hence, the results reported here including these variables should be interpreted with caution.
Spearman correlations between the self-identification measures, evaluations measures, and self-report measures are presented in Table S2. As opposed to the main analyses, exploratory analyses showed that the correlation between evaluation IAT scores and BSMAS scores, rs(163) = .22, p = .005, 95% CI = [.07, .36], the correlation between the explicit evaluation measure and self-evaluation scores, r(163) = .25, p = .001, 95% CI = [.10, .39], the correlation between the explicit self-identification measure and BSMAS scores, r(163) = .26, p = .001, 95% CI = [.11, .40], and the correlation between the explicit self-identification measure and self-evaluation scores, r(163) = .25, p = .001, 95% CI = [.10, .39], were statistically significant. The other results are in line with those from the main analyses.     
Table S2 
Spearman Correlations between Study 2 Self-Identification Measures, Evaluation Measures, and Self-Report Measures in Complete Sample  
	
	1.
	2.
	3.
	4.
	5.
	6.
	7.

	1. Evaluation IAT  
	
	
	
	
	
	
	

	2. Explicit evaluation
	-.00
	
	
	
	
	
	

	3. Self-identification IAT 
	.33***
	.03
	
	
	
	
	

	4. Explicit self-identification
	.09
	.46***
	.11
	
	
	
	

	5. BSMAS 
	.22**
	.24**
	.09
	.26***
	
	
	

	6. Self-rated frequency
	.07
	.56***
	.03
	.38***
	.32***
	
	

	7. Self-esteem 
	.07
	.32***
	-.01
	.31***
	.40***
	.38***
	

	8. Self-evaluation 
	-.06
	.25***
	-.06
	.25***
	.37***
	.07
	.42***


Note. IAT = Implicit Association Test; BSMAS = Bergen Social Media Addiction Scale. 
** p ≤ .01. *** p ≤ .001.  
Spearman correlations between self-identification measures, evaluation measures, and the behavioral measures are presented in Table S3. As opposed to the main analyses, the exploratory analyses showed that there was a significant correlation between the explicit evaluation measures and time spent on social media, rs(114) = .19, p = .04, 95% CI = [.01, .36], and the number of social media applications being used, rs(114) = .27, p = .004, 95% CI = [.09, .43]. Also, a statistically significant correlation was observed between the explicit self-identification measure and time spent on social media, r(114) = .19, p = .04, 95% CI = [.01, .36]. The other results were in line with those from the main analyses.  
Table S3 
Spearman Correlations between Self-Identification Measures, Evaluation Measures, and Behavioral Measures in Complete Sample  
	
	1.
	2.
	3.
	4.
	5.
	6.
	7.
	8.

	1. Evaluation IAT  
	
	
	
	
	
	
	
	

	2. Explicit evaluation
	-.00
	
	
	
	
	
	
	

	3. Self-identification IAT 
	.33***
	.03
	
	
	
	
	
	

	4. Explicit self-identification
	.09
	.46***
	.11
	
	
	
	
	

	5. Time (minutes) 
	.06
	.19*
	-.03
	.19*
	
	
	
	

	6. Pickups
	.04
	.22*
	-.01
	.15
	.70***
	
	
	

	7. Pickups after notification 
	.04
	.32***
	.15
	.16
	.51***
	.54***
	
	

	8. Checking  
	.02
	.25**
	.02
	.16
	.59***
	.96***
	.58***
	

	9. Number social media apps
	-.14
	.27**
	-.05
	.10
	.34***
	.34***
	.32***
	.35***


Note. IAT = Implicit Association Test.
* p < .05. ** p ≤ .01.*** p ≤ .001.  
The correlations between implicit and explicit measures on the one hand, and behavioral measures on the other hand, as well as the correlations between the behavioral measures are based on the sample with complete survey and behavioral data (N = 116). The other correlations are based on the sample with complete survey data (N = 165). 
Spearman correlations between other self-report social media use measures and behavioral measures are presented in Table S4. Small correlations were observed between addiction scores and all of the behavioral measures, with the exception of the number of social media apps being used. Self-esteem and self-evaluation in relation to social media did not correlate with any of the behavioral measures of social media use. Moderate correlations were observed between self-rated frequency of social media use and all of the behavioral measures of social media use. These findings corroborate findings from previous research showing that self-reports of experience with regard to technology use poorly relate to behavioral measures of technology use, whereas measures assessing self-rated frequency of technology use fare better (Boase & Ling, 2013; Ellis et al., 2019).
Table S4
Spearman Correlations Between Other Self-Report Social Media Use Measures And Behavioral Measures 
	
	1.
	2.
	3.
	4.
	5.
	6.
	7.
	8.

	1. BSMAS   
	
	
	
	
	
	
	
	

	2. Self-rated frequency 
	.32***
	
	
	
	
	
	
	

	3. Self-esteem  
	.40***
	.38***
	
	
	
	
	
	

	4. Self-evaluation 
	.37***
	.07
	.42***
	
	
	
	
	

	5. Time (minutes) 
	.21*
	.31***
	.10
	.07
	
	
	
	

	6. Pickups
	.21*
	.31***
	.14
	.11
	.70***
	
	
	

	7. Pickups after notification 
	.21*
	.40***
	.03
	.15
	.51***
	.54***
	
	

	8. Checking  
	.22*
	.31***
	.11
	.10
	.59***
	.96***
	.58***
	

	9. Number social media apps
	-.02
	.36***
	.17
	.06
	.34***
	.34***
	.32***
	.35***


Note. BSMAS = Bergen Social Media Addiction Scale.
* p < .05. ** p ≤ .01.*** p ≤ .001.  
The correlations between the other self-report measures of social media use and behavioral measures, as well as the correlations between the behavioral measures are based on the sample with complete behavioral data (N = 116). The correlations between the other self-report measures of social media use are based on the sample with complete survey data (N = 165). 

